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Cartoon has always involved in the development history of poster: On one 
hand, the cartoon characters are tight with the pace of the times. They transform their 
attitude to improve their art form, and continuously strengthen the personality, 
outstanding, striking visual language features, which increase decorative effect for 
the posters. On the other hand, the posters with cartoon characters are increasingly 
favored by merchants, high frequency to show in the enterprise, meeting, exhibition 
hall and other places. They bring positive effect for the enterprise. Face with the 
artistic and commercial value of cartoon characters, this dissertation discusses how 
to use a new way to make cartoon characters and posters both mutual involvement 
and integration in the context of new media, to create more works that in line with 
the needs of enterprises and poster development.  
This dissertation firstly describes the new media, cartoon characters, posters 
their concepts briefly, and then discusses the design elements of cartoon characters 
and the propagation characteristics of posters that involved in this paper, which 
spread foundation for the full text of this dissertation. Next, deeply analysis unique 
advantages of cartoon characters find the best combination of cartoon characters and 
poster with the help of the new media context; show its powerful poster painting 
decoration function and advertising function. Finally, introduce the realization of 
cartoon characters design technique, and explain cartoon characters’ value in poster 
with examples, put forward effective way to combine them. 
The project mixed cartoon characters with the product in digital technology, 
which solves change the invariable problem of cartoon characters used in poster and 
make the posters become artistic to meet the requirements of products. This 
dissertation is to handle cartoon characters and posters in digital technology, to find 
a development opportunity for poster in the new era.  
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